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GMIC Overview

Ã The Global Mobile Internet Conference (GMIC)                         
is the leading annual conference focused on the Mobile 
Internet industry 

Ã GMICis designed for executives to understand and  capitalize 
on the growing opportunities in mobile internet

Ã Organized by The Mobile Internet Great Wall Club, the 
ǿƻǊƭŘΩǎ ƻƴƭȅ ŜȄŜŎǳǘƛǾŜ ǘǊŀŘŜ ƻǊƎŀƴƛȊŀǘƛƻƴ ŦƻǊ ǘƘŜ ƳƻōƛƭŜ 
internet industry 
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GMIC 2009

Ã In attendance at the 2009 GMIC was: 

Ä Over 500 mobile internet executives

Ä Over 200 companies from China, Japan, Korea, Europe and USA including: 
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Conference Format

Ã Keynote speeches from global mobile internet leaders

Ã Country panels: China, Japan, Korea, Europe, USA

Ã Mobile Internet Innovation Show: Asia, Europe, USA

Ã Dialogue between East & West
Ä mobile SNS/community, mobile game, mobile distribution channel, 

mobile commerce/payment, mobile advertising/marketing, mobile 
search, investment in mobile internet

Ã Great Wall Club members annual meeting
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Partners

Ã GMIC is planned with the support of many partnering 
organizations in Asia, Europe and USA, such as: 
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Top 8 Reasons to Attend 

1. Keynote speakers are from global leaders in mobile internet ecosystem 
including internet giants, handset manufacturers, and mobile operators.

2. Country panels will help attendees understand innovations in other 
markets and exchange ideas between countries.

3. Dialogue between East & West: Is culture difference really a barrier for 
innovation transfer? What we can learn from each other? 
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Top 8 Reasons to Attend 

4. See some of the most innovative startups 
from Asia, Europe and North America in 
mobile internet at the GMIC 

5. Large audience + Global media coverage. 
800~1000 professionals in mobile internet 
are expected to attend. Every major 
internet portals in China will cover the 
event.
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Top 8 Reasons to Attend

6. Exhibition booths available: mobile internet 
technology, mobile game, handset, mobile 
commerce/payment, new media, etc.

7. 2010 GMIC global promotion. In the past six 
months, GMIC traveled to three continents 
and 8 countriesto build the global partner 
network and promote the GMIC.

8. Communication no-frontier. GMIC will 
provide simultaneous interpretation in 
Chinese, English, Japanese, and Korean
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Tentative Agenda
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CompanyVisit5ŀȅ ω aŀȅ нсǘƘ

12:00-18:00 Company visit: Alibaba, Tencent, Baidu(TBD)

19:00-21:00 Reception dinner (invitation-only)

/ƻƴŦŜǊŜƴŎŜ 5ŀȅ hƴŜ ω aŀȅнтth

08:00-10:00 Check-in & opening ceremony

10:00-12:30 Keynotes | Global Mobile Internet strategy

Å Whatare main trends in different markets
Å Speakers from leading companies worldwide
Asia Pacific | Europe | USA

12:30-14:00 Buffet lunch

14:00-17:30

Country Panels
Å Marketoverview and outlook
Å What is the market potential?
Å What are the opportunities & threats?
Å How do we see innovations in other markets?
Å Global strategy?

China Panel (confirmed) | YichaCEO, UCWebCEO, pp.cn CEO, SinaWireless GM, iFengCEO, TalkWeb
CEO, 

Japan Panel, Korea Panel, Europe Panel, US Panel

18:00-21:00 Dinner & Cocktail party
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Tentative Agenda
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/ƻƴŦŜǊŜƴŎŜ 5ŀȅ ¢ǿƻ ω aŀȅнуth

09:00-12:00

Mobile Internet Innovation Show
Å Tech innovation vs. business model innovation
Å How do they improvethe user experience?
Å Possible to be transferred to other markets?
Formats
Å Company presentation
Å Service /product demo
Asia | Europe | USA

12:10-13:30 Buffet lunch

13:30-18:00

East& West Dialogue | Panel discussion | East leaders vs. West leaders

Topic 1 - Mobile community/SNS
Å Asian SNS success has been proven by the financial markets. Mobile 

community/SNS is not only about traffic, but about profit as well.
Å What are the key factors? How importantais?
Å How tomonetize the service
Topic 2 - Mobile Game
¶ What is the stage of market development?
¶ What are the innovative business models?
¶ How to go abroad?
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